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PARTNERSHIP 21, TOURISM INDUSTRY PLAN 2000-2005 

Grievance 

MR McGOWAN (Rockingham) [9.46 am]:  I grieve to the Parliamentary Secretary to the Minister for Tourism 
on an important issue affecting the tourism industry in this State. 

Point of Order 

Mr TUBBY:  The member for Murray-Wellington is the Parliamentary Secretary to the Minister for Tourism.  
Under standing orders prior notice of questions or grievances is required to a parliamentary secretary.  
Unfortunately, that notice has not been given in this case and you should rule the grievance out of order, Mr 
Deputy Speaker. 

The DEPUTY SPEAKER:  I cannot rule it out of order.  It is up to the parliamentary secretary when he responds 
to say that he has not received notice and been briefed.  

Debate Resumed 

Mr McGOWAN:  First, I reiterate the comments of the member for Nollamara:  It strikes me as a disrespect of 
Parliament when two grievances are allocated to each side of the House, and one side of the House has members 
ready to grieve on behalf of the electorate on significant issues, yet the other side of the House has no-one ready 
to grieve. Not one of 36 members can produce a grievance on any matter.  Western Australia is not in such a 
state of happiness that no government member can come up with a grievance on any issue affecting constituents.  
This reflects a wider malaise among the government backbench.  In my three and a half years in this place, I 
have noticed that a range of government backbenchers speak once or twice a year.  It was mentioned in The 
Australian today that the member for Southern River is in Parliament very irregularly.  This year she has made 
perhaps one or two speeches, one of which was a personal explanation.   

I wonder what role government backbenchers play in Parliament:  They never raise issues on behalf of 
constituents; rarely question ministers in debate on Bills; occasionally ask a dorothy dixer; and make one or two 
speeches a year. 

The DEPUTY SPEAKER:  The grievance is to the parliamentary secretary.  I do not see any relevance in these 
comments. 

Mr McGOWAN:  I take your point, Mr Deputy Speaker.  I thought it was a point worth raising as I find it to be a 
matter of disappointment. 

My grievance is to the Parliamentary Secretary for Tourism about the Partnership 21 tourism strategy.  After 
consultation with the industry, individual tourist bureaus and small business operators around the State, I have 
been persuaded that this strategy threatens the collapse of small tourist bureaus throughout the State.  Small 
businesses, particularly in country areas and the less established tourism towns in the State face an unfair impost.  

To join the tourism network to be established as part of this government strategy, small businesses must pay a 
fee of between $535 and $1 000 a year.  The fee will be the same irrespective of the size of the business.  For 
example, the Rockingham Bed & Breakfast, without employees or much external income, will pay the same as 
the Hyatt Regency Perth Hotel and the Burswood International Resort Casino.  Small businesses will have great 
difficulty meeting the annual fee.  Many of the 7 500 tourism businesses around the State will choose not to pay 
the fee.  They will decide that because the fee is on average 10 times as much as they now pay to join the local 
tourist bureau, they will not pay it.   

Tourist bureaus will therefore not be funded from the proceeds of that money, which could amount to 
approximately $230 or $235 each.  If those bureaus do not receive that funding their income will decline 
substantially.  In fact, it has already declined substantially.  In seven of the nine regions in the State, tourist 
bureaus are not receiving the funding they received previously.  The tourist bureaus in Carnarvon and Collie, 
which I have visited, have had their funding cut to nothing.  The tourist bureaus in Geraldton, Kalgoorlie and 
throughout the Gascoyne and the south west have also had their funding cut to nothing.  Tourist bureaus that 
relied on that bit of government money to keep them going must now operate without funding from government 
sources.  

However, the Government has developed a new mechanism called Partnership 21 to provide funding that will 
cost businesses up to $1 000 a year.  Small businesses will not join that network.  What will happen to the tourist 
bureaus?  They will collapse.  Tourist bureaus in smaller, inland developing tourist towns will not survive this 
very punishing regime.  It will affect country tourism and country small businesses which will not have access to 
their tourist bureaus and the Government’s so-called Internet tourism network will run a serious risk of failing. 
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If businesses want to have a photograph of their establishment on the network they must pay the higher fee of 
$1 000 a year.  People who use the Internet know that sites that attract the most interest contain photographs.  
The Government is calling that impost of $1 000 a year a whiz-bang approach.  The fee structure for businesses 
to join Partnership 21 should be graduated from a very low fee for small businesses, especially in the first year, 
to ensure they join the new system.  If they do not join in the first year the network will fail and we will be faced 
with very unhappy small businesses due to the collapse of many tourist bureaus throughout the State. 

I gave the member for Murray-Wellington notice of this grievance just before I stood up.  As a parliamentary 
secretary I am sure he has the tourism facts and figures at his fingertips. 

The DEPUTY SPEAKER:  Order!  It is no good giving the parliamentary secretary notice of a grievance just 
before the member grieving stands up.  Parliamentary secretaries need time to get the information from the 
minister. 

MR BRADSHAW (Murray-Wellington - Parliamentary Secretary) [9.54 am]:  I thank the member for notice of 
the grievance of about two seconds! 

Mr McGowan:  That will teach you to sit in the Chamber; I raised it because I saw you there. 

Mr BRADSHAW:  I usually am in the Chamber.  Partnership 21 is one of the most significant strategies ever 
undertaken by the Western Australian tourism industry.  Through a process of extensive industry consultation, 
primary and secondary market research and detailed analysis of local and global best practice, Partnership 21 
sets out a comprehensive plan for the tourism industry in Western Australia from 1 July 2000 to 30 June 2005.  

It has not been thought up willy-nilly and implemented to upset the tourism industry in Western Australia.  The 
strategy has been developed to ensure the industry thrives and progresses.  Partnership 21 has two dimensions.  
The first is the marketing of Western Australia as a tourist destination.  The marketing must bring tourists to the 
State and encourage Western Australians to travel within the State.  The second dimension is the provision of an 
ideal experience for tourists.  This covers every aspect of the visitors’ experience, from bookings and the 
infrastructure available to them, to the quality of service they will receive during their visit.  

The Partnership 21 planning process was extensive.  The Western Australian Tourism Commission coordinated 
the development of Partnership 21 in cooperation with the tourism industry. 

Mr McGowan:  How many businesses - 117? 

Mr BRADSHAW:  Businesses are generally represented by organisations.  I sat quietly and listened to the 
member for Rockingham, so he should listen to me. 

The DEPUTY SPEAKER:  Order!  There should be no interjections during grievances. 

Mr BRADSHAW:  The consultation was the most comprehensive of this type ever conducted in this State.  
When the Labor Government was in power, its ministers, who thought they were tourism experts, did very little 
to promote tourism for Western Australia. 

Mr Kobelke:  You do not know what you are talking about. 

Mr BRADSHAW:  Hon Norman Moore has been the longest serving Minister for Tourism in the history of 
Western Australia.  The Labor Government changed tourism ministers every six months. 

Mr McGowan:  The member for Cottesloe was Minister for Tourism for a year. 

Mr Barnett:  It was four halcyon months. 

Mr McGowan:  Thanks for your help - and the parliamentary secretary says we changed them around quickly. 

Mr BRADSHAW:  Independent consultant Market Equity Pty Ltd was appointed to gather the views of all 
shareholders throughout the State and to provide a relevant and achievable framework.  The process involved 
more than 100 consultative meetings and workshops with approximately 1 500 attendees.  Workshops were held 
throughout Western Australia at which interested people turned up.  The turnout of 1 500 is not a bad number.  
Industry involvement included 36 industry associations; operators from 10 regions; eight industry reference 
groups; board and state councils of the peak business body, the Tourism Council of Australia; six state 
government departments; all state local government authorities; the Minister for Tourism; and the Tourism 
Commission of Western Australia Board and its management and staff.  

It is important for agencies and businesses to embrace modern technology by joining the Internet site and 
promoting themselves in a united fashion so that international visitors to Western Australia can tap into the site 
and find out what is available and how to make contact with the appropriate people.  Unfortunately, for a service 
like that a cost is always involved.  Irrespective of whether the fee is $250, $500 or $1 000, it will never be 
satisfactory to everybody.  People will always be unhappy about paying a fee; nonetheless, the facts of life are 
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that we must pay for what we get.  If people do not pay anything they will not get much.  The fees must be 
incurred to provide an effective Internet site.  Partnership 21 will be great for tourism in Western Australia.  

When my wife and I travel we search the Internet to find out where to stay and what to see.  More and more 
people around the world are doing that.  It is important that we keep up to date with this type of service.  As I 
said, the strategy was canvassed extensively throughout the State among interested parties.   

The people who the member for Rockingham claims are complaining - they are probably not and he has dreamt 
it up as an excuse to whinge and whine as Oppositions tend to do - had the opportunity to present their views at 
the workshops.  As I said, all the shire councils in Western Australia, which are perhaps the biggest proponents 
of tourist bureaus in the State, were consulted.  In my electorate they contribute greatly to the ongoing role of 
tourist bureaus.  I am sure the same applies throughout the State. 

The member for Rockingham has got the story wrong and has simply wanted to carp and whinge as this 
Opposition tends to do constantly. 

The DEPUTY SPEAKER:  Grievances noted. 
 


